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Financial Highlights

Millions of Yen

/

Amount

/

YoY

Amount

YoY

/

Amount

YoY

/

(Forecast)
Amount

YoY

Net Sales

Other Revenues

Operating Revenue

Operating Income

Ordinary Income

Net Income

EPS(yen)

/

Amount

/

Share

Amount

Share

/

Amount

Share

Total Assets

Current Assets

Property,
Plant and Equipment

Intangible Fixed Assets

Investment and Other Assets

Fixed Assets

Current Liabilities

Long-term Liabilities

Net Assets

BPS(yen)

Interest-bearing Debt

Selling, General and Administrative Expenses

Millionsof Yen

/

Amount

YoY

% of Sales

Amount

YoY

% of Sales

Amount

YoY % of Sales

Personnel Costs

Advertising Costs

Selling Costs

Facilities Costs

General Costs

Total




Number of Employees

/

Number

Change

Number

Change

Number Change

Full-Time Employees

Part-Timers and Contracted Employees

Number of Employees

Change

Change

Change

Ratio of Part-timersto Tota

Labor Share

/
Sales per Employee
(Thousands of Yen)

/
Retail Space per Employee

Financial Position

Millionsof Yen

/

Amount

YoY

Amount

YoY

Amount YoY

Interest Income

Dividend Income

A
Financia Income

Interest Expenses

B
Financial Expense

A B
Net Financia Charges

Interest Coverage Ratio

(Times)

(Times)

(Times)

Extraordinary Profit and Loss

Millions of Yen

Amount

Insurance Income

Refund of Commission Fee

Total Extraordinary Profit

Impairment Losses

Loan Loss Provision

Loss on Adjustment for Changes of Accounting Standard for Asset Retirement Obligations

Loss on Disaster

L oss on Retirement of Fixed Assets

Tota Extraordinary Loss




Capital Expenditures
Millionsof Yen

/ / /

For New Store

For Renovation

IT
For IT

For Others

Total Capital Expenditure

Depreciation and Amortization

Interest-bearing Dept
Millions of Yen

/ / /

Amount YoY Amount YoY Amount YoY

Long-term Dept

Short-term Dept
Total
Sales by Product Category
Millions of Yen
/ / /
per Per Per
Sales Share YoY Comp. Sales Share YoY Comp. Sales Share YoY Comp.
Stores Stores Stores
Clothing
Food
Home,Digital,Sports
And H&BC
Others
Total
H BC
2011 2
Gross Margin Ratio by Product Category
/ / /
Gross Margin Ratio Change Gross Margin Ratio Change Gross Margin Ratio Change
Clothing
Food

Home,Digital,Sports and H& BC

Others

Tota




Comparable Store Sales Growth by Month

/ / / / / / / / / / /
Clothing
Food
Home, Digital,
Sports and H& BC
Tota
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Comparable Stores: Number of Customers, Average Spending per Customer, Number

of Product Sales

/

/

/

(Yoy) (YoY) (YaY)

Number of Customers
Average Spending per Customer
Number of Product Sales

Sales Result of TOPVALU

Millions of Yen
/ / /
Sales YoY Share Sales YoY Share Sales YoY Share

Clothing
Food

Home,Digital,Sports
and H&BC

Total




Retail Space

(
Directly Operated Space

New Stores Closed Stores Net Floor Expansion Directly Operated Space
(Number of Stores) (Number of Stores)
(A)-(B)+(C)+(D) A B c (D)
/ / /
YoY YoY YoY

Term-end Retail Space

Salesper _ (yen)
Inventory Turnover and Loss Ratio
/ / /

Inventory Growth Ratio (%)
Clothing Inventory Turnover (Times

L oss Ratio (%)

Inventory Growth Ratio (%)
Food Inventory Turnover (Times

L oss Ratio (%)

Home,Digital,Sports

Inventory Growth Ratio (%)

Inventory Turnover (Times

and H&BC

L oss Ratio (%)

Inventory Growth Ratio (%)
Tota Inventory Turnover (Times

L oss Ratio (%)




Major Financial Indicators

/

Ordinary Income to Total Assets Ratio

%

Net Income to Total Assets Ratio

%

Return on Equity

%

Total Assets Turnover

times

Ordinary Income to Revenues

%

Operating Income to Revenues

%

Net Assets per Share

Yen

Shareholder's Equity Ratio

%

Stocks Position

High(yen)

Low(yen)

Average(yen)

Term-end closing price(yen)

Market Capitalization(Millions of Yen)




